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Establishing a distinctive identity

within the confines of a branded FEATURED COMPANY
enterprise can be a challenge. But STUDIO 5 DESIGN +
Studio 5 Design + Architecture ARCHITECTURE
managed to put a fresh spin on Aloft’s LOCATION
Miami-Brickell hotel while still adhering MIAMI, FLORIDA

to the chain’s brand standards.
PROJECT TYPE

) HOTEL
“The client wanted an inviting space
PROJECT NAME

with the tech-forward, vibrant expe- ALOFT BRICKELL
rience and edge that defines Aloft's HOTEL
identity,” says Studio 5 principal Nelson

Goris. With thatin mind, his firm trans-

formed a building that formerly housed

condo unitsinto a hip hotel with 22

differentroom types, an austere but

colorful lobby, garden terrace, poaol,

and neon-backlit WXYZ Bar area.

IMSS INTERIORS™ specializes in exquisite quality furniture for
some of the world’s finest 4 & 5 Star hotels, ranging from

The garden terrace adjacent to the

2400 room Las Vegas hotels to 80 room small boutique hotels. - e Y Seu= A = N 4 baris a great spot for a comfortable

break and exemplifies Aloft's trademark

of using neutral, “almost industrial

Our experience spans more than 35 years ] S ' ‘ B surroundings with accents of vivid
with hospitality case good projects. colors,” Goris says. Breaking away from

the cooltones that the hotel chain
often selects for patios, Studio 5

National Hospitality Brands approved. ’ e chose to add a sense of Miami glamour

with colors like fuchsia and orange.

“Once we presented the idea of the
built-in backyard bench and colorful
combinations on the cushions, both
the owners and the brand-design team
were instantly on board,” Goris says.
The terrace and WXYZ area are the
client’s two favorite spots, says Goris,
who adds that the terrace is a continu-
ation of the lounge, with the glass-win-
dow wall blurring the boundaries
between interior and exterior space.

Let us make your inspirational hospitality design project happen!
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And how about those 22 different room
types? Almost every room offers guests
aview of Miami’s skyline or west Miami,
and many are generous in square footage,
making them feel like suites, Goris says.
Studio 5 also leaves its mark on this proj-
ectvia the firm’s selection of guest-room
art packages. “This gave us a wonderful

opportunity to establish a Miami atmo- FITTING THE MOLD

sphere,” he says. “We chose abstract
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hotel—ensuring that guests get the
classic Aloft experience without

www.imssltdinteriors.com N ‘ = forgetting which city they're visiting. w




